
MERLOT CABERNET 
SAUVIGNON

COUNTRY OF ORIGIN   South Africa
REGION    Western Cape
CULTIVAR   Merlot Cabernet  
    Sauvignon

TECHNICAL NOTES:
ALCOHOL   14.5%
pH    3.61
RESIDUAL SUGAR   3.6g/l
ACIDITY    5.86g/l

WINEMAKER’S TASTING NOTES
Colour - Rich, red colour

Bouquet - Lots of chocolate and ripe plum 
flavours on the nose complemented by 
dark fruit & ripe red berries.

Palate - The chocolate and red berry 
flavours carry through on the palate. This 
fruity wine is well balanced with good 
tannin structure.

SWEET ROSÉ

COUNTRY OF ORIGIN  South Africa
REGION    Western Cape
CULTIVAR   Sweet Rosé

TECHNICAL NOTES:
ALCOHOL   12.5%
pH    3.40
RESIDUAL SUGAR   70g/l
ACIDITY    5.75g/l

WINEMAKER’S TASTING NOTES
Colour - Light strawberry colour.

Bouquet - Fresh, fruity and strawberry 
flavours.

Palate - This Rosé is a sweet, fruity 
summer wine with a easy drinking 
structure on the palate.

SAUVIGNON BLANC

COUNTRY OF ORIGIN  South Africa
REGION    Western Cape
CULTIVAR   Sauvignon Blanc

TECHNICAL NOTES:
ALCOHOL   13.37%
pH    3.23
RESIDUAL SUGAR   2.5g/l
ACIDITY    5.86g/l

WINEMAKER’S TASTING NOTES
Colour - Light straw colour, with a light 
green tint.

Bouquet - Ripe figs, gooseberry and 
underlying hints of green grass on the nose.

Palate - White peach on the palate, with a 
lively acidity and a fresh crisp finish.

SMOOTH RED

COUNTRY OF ORIGIN   South Africa
REGION    Western Cape
CULTIVAR   Smooth Red

TECHNICAL NOTES:
ALCOHOL   12.5%
pH    3.48
RESIDUAL SUGAR   4.5g/l
ACIDITY    5.85g/l

WINEMAKER’S TASTING NOTES
Colour - Deep, red colour.

Bouquet - Fruit driven wine with upfront 
berry flavours and hints of dark spice.

Palate - This medium bodied wine has lots 
of berry flavours on the palate and has a 
low tanning structure, which makes for an 
easy everyday drinking wine.

WINEWAYS MARKETING:  PO Box 180, Blackheath, 7581
E-mail: orders@wine-ways.co.za, Tel: +27(0)21 905 7713/6/9,

Fax: +27 (0)86 509 9587, www.wine-ways.co.za

Our focus is to supply quality wine products to the retail market in South Africa
and to establish an International market with its own brand portfolio products.


